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Abstract:

Social media data is the collection of open source information that can be obtained publicly via the
Web and social networks. Social information intelligence refers to an emerging data and semantic
infrastructure that will enable organizations to create a new generation of business applications.
This new class of applications will build on the rich set of assets already available within the or-
ganization. Social media has become a primary source of intelligence for Security Intelligence
and Business Intelligence. Social data intelligence combines social media aspects and analytics
to give important business insights, and is a convergence of several trends. Business intelligence
from open intelligence incorporates knowledge management, social networking, plus social media
monitoring and analytics, all combined into a new interface in the business intelligence environ-
ment.

In the context of analyzing social networks, finding powerful methods and algorithms to search
for relevant data in large volumes, and various free formats from multiple sources and languages
is a scientific challenge. Automatic processing of such data needs to evaluate the appropriate
research methods for information extraction, automatic categorization and clustering, indexing
data, generating automatic summaries, and statistical machine translation. With respect to machine
learning approaches, we must consider developing innovative tools and integrating appropriate
linguistic information in the fields of security and defence, and industry business intelligence.

There is great interest for social media data monitoring in the industry. Social media data can
dramatically improve business intelligence and help both international and local markets. Busi-
nesses could achieve several goals by integrating social data into their corporate BI systems, such
as branding and awareness, customer/prospect engagement and improving customer service.
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